
WORLD’S FIRST
INTERACTIVE 
SCIENCE STREAMING
PLATFORM 
Stream. Play. Learn. Connect.



CORE TOPICS

We are the premiere online streaming 
platform dedicated to science, offering 
engaging videos, interactive games, 
through-provoking podcasts, and live 
events—all for a minimal monthly fee. 



WHO IS HELIX+?

EXECUTIVE SUMMARY

We are the premier online streaming platform dedicated to science-based 
entertainment, offering engaging videos, interactive games, thought-provoking 
podcasts, and live events with a community component.

What Problem Do We Solve?
Science enthusiasts struggle to find high-quality, engaging, and reliable science 
content amidst a sea of misinformation, fragmented platforms, and clickbait-driven 
media. Traditional streaming services often lack dedicated, in-depth science 
programming, leaving audiences frustrated by the lack of educational yet 
entertaining options tailored to their interests.

Fragmented Science Media Landscape: Viewers jump between YouTube, 
podcasts, online courses, and events—Helix+ unifies it all in one platform.



WHY NOW?

PROBLEM STATEMENT

Science enthusiasts struggle to find high-quality, engaging, and reliable science 
content amidst a sea of misinformation, fragmented platforms, and clickbait-driven 
media. Traditional streaming services often lack dedicated, in-depth science 
programming, leaving audiences frustrated by the lack of educational yet entertaining 
options tailored to their interests.

Limited Access to High-Quality Science Content: Most platforms focus on 
entertainment, leaving science enthusiasts underserved.

Passive Learning is Outdated: Traditional streaming is one-way; today’s 
audiences crave interactive, gamified, and social experiences.

Fragmented Science Media Landscape: Viewers jump between YouTube, 
podcasts, online courses, and events—Helix+ unifies it all in one platform.



THE ULTIMATE SCIENCE STREAMING HUB
We make discovering and understanding science effortless and engaging by 
providing a premium streaming platform with high-quality videos, interactive games, 
thought-provoking podcasts, and live events—giving curious minds an accessible, 
entertaining, and reliable source for science education and inspiration.

One-Stop Science Destination: Award winning video, podcasts, gaming, 
interactive learning, and live events for immersive science exploration.

Gamification & Engagement: Learn by doing: Unlike traditional streaming 
services, we offer interactive experiments, quizzes, and challenges to keep 
users engaged. Hands-on learning via quizzes, challenges, and experiments.

Community-Driven Learning: Live Q&As, science challenges, a social-learning
network connecting experts and fans, forums, and exclusive expert-led content.

Affordable Access to Premium Science Content: High-quality, ad-free 
educational entertainment at a fraction of traditional e-learning costs.

OUR SOLUTION









FEATURE OUR 
PLATFORM

CURIOSITY 
STREAM

NETFLIX
(DOCS)

YOUTUBE (SCI 
CHANNELS)

SCIENCE-FOCUSED YES LIMITED NO YES

INTERACTIVE CONTENT YES NO NO NO

GAMIFICATION YES NO NO NO

COMMUNITY ENGAGEMENT YES NO NO YES

LIVE EVENTS & Q&As YES NO NO LIMITED

COMPETITION



MARKET OPPORTUNITY



BUSINESS MODEL & 
REVENUE STREAM

Subscription Model (Primary Revenue Stream)
• Free 30-day access: Limited access to videos, games & podcasts with ads.
• Explorer Plan, $6.99/month: Unlimited videos, games & podcasts with ads.
• Innovator Plan, $9.99/month: Unlimited videos, podcasts, games, live events,

community access exclusive content, interactive features without ads.
• Educator Plan, Custom pricing: Designed for schools K-8 and organizations

with group access and educator resources

Advertising
Helix+ offers premium advertising opportunities through targeted placements 
within its science-focused content, including video pre-rolls, sponsored segments, 
and branded integrations. Advertisers can also engage audiences through custom 
campaigns, live event sponsorships, and curated partnerships that align with 
Helix+’s intellectually curious and tech-savvy community.

Partnerships & Sponsored Content
• Collaborate with universities, museums, and science institutions funding

original content.
• Exclusive content collaborations with scientists & educators.

Merchandise & Licensing
• Science-themed apparel, books, and digital downloads.



SUBSCRIPTION REVENUE (SVOD – PAID USERS)
1. REVENUE PROJECTIONS – (2026–2030)

ARPU (Average Revenue Per User): $7.89

Paid subscriber growth:

• Year 1: 50K
• Year 2: 150K
• Year 3: 350K
• Year 4: 650K
• Year 5: 1M

Annual Subscriptions Revenue:

• Year 1: $3.29M
• Year 2: $9.88M
• Year 3: $23.07M
• Year 4: $42.84M
• Year 5: $65.91M

ADVERTISING REVENUE (AVOD) 
2. REVENUE PROJECTIONS – (2026–2030)

Projected ad revenue (based on impressions & engagement):

• Year 1: $0.05M
• Year 2: $0.5M
• Year 3: $2M

• Year 4: $4.5M
• Year 5: $8M

LIVE EVENTS & SPECIAL STREAMS (PPV & EXCLUSIVE CONTENT)

• Year 1: $0.1M
• Year 2: $0.3M
• Year 3: $1M

• Year 4: $2.5M
• Year 5: $4M

3. REVENUE PROJECTIONS – (2026–2030)

• Year 1: $0.1M
• Year 2: $0.7M
• Year 3: $1.5M

• Year 4: $3M
• Year 5: $5M

PARTNERSHIPS & LICENSING
4. REVENUE PROJECTION – (2026–2030)
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CONTENT COVERAGE















We’re building the future of science storytelling.

Join us. Invest. Collaborate. Create. Spread the word.

Because the world needs more truth—and more wonder.

Antonio Patric Buchanan
Chief Executive Officer
Antonio@myhelixplus.com
415-966-5973

LET’S TALK

mailto:Antonio@myhelixplus.com


TEAM BIOS



ANTONIO PATRIC BUCHANAN
Chief Executive Officer

• Co-CEO, Chief Transformation Officer at Antonio & Paris
• Executive Board Member at Fast Company
• SVP, Global Integrated Marketing Group at FCB Global
• Senior Partner, Managing Director at Ogilvy

DARRYL N. WILLIAMS, PHD
Chief Science Officer

• Senior Vice President – Science & Education at TFI               
(The Franklin Institute)

• Served on the NASA Advisory Council’s Task Force for 
Science, Technology, Engineering and Mathematics 
Education

• Program Director of the National Sciences Foundation

PARIS HINSON
Chief Marketing Officer

• Co-CEO, Chief Creative Officer at Antonio & Paris
• Creative Director at McCann (Microsoft)
• Creative Director UI/UX at Dell / Legato Systems

GARY REISMAN
Executive, Content Integration & Podcast

• Founder at Modwell Holdings
• CEO / Equity Owner at Foreverdog Productions 
• Founder at Leap Media Investments
• VP Sales & Marketing at CNN.com International /      

Warner Brothers Discovery
• SVP at WPP & IPG New Business Development

SAM CLARKE
Executive, Gaming Content

• Co-Founder at Publsh
• VP of Strategic Gaming Partnerships at Petrol

ASHLEY THORNHILL
Executive, Video Content

• SVP, Strategy & Global Innovation at Antonio & Paris
• VP, Brand Management and Video Production
• Antonio & Paris

- Disney, The Franklin Institute, AT&T/DIRECTV, 
ThermoFisher, Tenet Healthcare.



SENIOR 
ADVISORS



RON “RONNIE” ANDREWS
Senior Advisor

• ƂảḝẫŮVbĂÛẫŮĂẾ ÛẫÛȺỾẫȺĂẼÛbĉẫVbĂÛĉĂÄVĉɎVḅŮÛĂCbảḝæĂẮŮẹỾḅảbḅ
• ḀḕVỰḝdẹVĂǞɎÛỾbẩ ÛẫĂÛĉĂĀḕǞảẹVb
• ḀḕVỰḝdẹVĂǞɎÛỾbẩ ÛẫĂÛĉĂFęẩ ÄỾảFỾḅ
• ǞɎỾVẈĂḀḕVỰḝdẹVĂËZ ỰVbĂÛĉĂĞèỾẫFĉbÛẫŮĂÄỾảḅỰỾVẫỰVḅ
• ẼbVḅỾŮVẫĉĂÛẫŮĂǞḀËĂảẈĂËẫỰảỰęĉVĂǞảbæảbÛdảẫ
• ẼbVḅỾŮVẫĉĂѤCVẫVḝỰĂFỰỾVẫỰVḅĂĀỾẹỾḅỾảẫĂÛĉĂĞɎVbẩ ảĂƂỾḅɎVbĂFỰỾVẫdƦỰ
• ǞḀËĂѤẾ ảẵVỰḝẵÛbĂĀỾÛȺẫảḅdỰḅĂÛĉĂCḀĂĈVÛẵĉɎỰÛbV

TODD HODDICK
Senior Advisor

• FḤẼĂӉĂǞɎỾVẈĂƏVẹVẫḝVĂËZ ỰVbĂảẈĂCẵảỨÛẵĂḀẫĉVbĉÛỾẫẩ VẫĉĂÛĉĂÄÛbỰả
• ḤẼĂảẈĂFĉbÛĉVȺỾỰĂẼÛbĉẫVbḅɎỾæḅĂÛẫŮĂDẫĉVbẫÛdảẫÛẵĂËæVbÛdảẫḅĂĂĂĂĂĂĂ ẈảbĂ
ĞVỰɎẫỾỰảẵảb

• ĀỾbVỰĉảbĂảẈĂĞVỰɎẫảẵảȺęĂÛĉĂĞɎVĂI ÛẵĉĂĀỾḅẫVęĂǞảẩ æÛẫę

CARLOS BUCHANAN
Senior Advisor

• ƂảḝẫŮVbĂӉĂǞḀËĂÛĉĂẼỾẹảĉĂẼảỾẫĉĂCẵảỨÛẵĂEEǞ
• ѩѳĂȈ VÛbḅĂÛĉĂѫẾ ĂǞảẩ æÛẫęĂèỾĉɎĂbảẵVḅĂỾẫỰẵḝŮỾẫȺР

- CẵảỨÛẵĂǞɎÛẫẫVẵĂÛẫŮĂFĉbÛĉVȺỾỰĂẮỰỰảḝẫĉḅĂĀỾbVỰĉảb
- CẵảỨÛẵĂĞbÛỾẫỾẫȺĂӉĂĀVẹVẵảæẩ VẫĉĂẾ ÛẫÛȺVb
- EVÛẫĂFỾḕĂFỾȺẩ ÛĂÄẵÛỰặĂÄVẵĉ
- Ế ḝẵdæẵVĂẾ ÛbặVdẫȺĂÛẫŮĂFÛẵVḅĂEVÛŮVbḅɎỾæĂbảẵVḅ



THANK YOU
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